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1.
Relevance Score
Quality Rankings
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Audience Targeting <--> Ad Creative

Golf (interest) <--> Golf (image) ✅

High Income Zips (Demo) <--> Sales Software ⚠

Austin, Texas (location) <--> Winter Clothes ❌

Relevance Score
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Relevance Score
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Estimated Click-through Rate (CTR)
Estimated Result Rate

Relevance Scores
(Quality Rankings)



Relevance Score
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https://www.facebook.com/zuck/videos/vb.4/10101993274698321/?type=2&theater

https://www.facebook.com/zuck/videos/vb.4/10101993274698321/?type=2&theater
https://www.facebook.com/zuck/videos/vb.4/10101993274698321/?type=2&theater


Relevance Score

Vs. Cost
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Relevance Score
Quality Rankings
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Relevance Score
Quality Rankings
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Relevance Score
Quality Rankings
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1. Your Ad vs Your Targeting

● Schema.org

● https://technicalseo.com/seo-to
ols/schema-markup-generator/

● Page Load Speed 

● SEO Best Practices
○ Words on page
○ SEO tags
○ Links

Improving Relevance 
& Quality Scores
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https://technicalseo.com/seo-tools/schema-markup-generator/
https://technicalseo.com/seo-tools/schema-markup-generator/


● Auto Placements

● Dynamic Ads

● Broad Targeting

Improving Relevance 
& Quality Scores
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2.
The 
Breakdown Effect 
& Auto Placements

13



● Auto Placements

● Dynamic Ads

● Broad Targeting

The Breakdown Effect & Placements
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Uh oh… we’re not 
going to spend the 

full-budget...

increase bids!





--> Discount Pacing
--> Needs to spend -> Increase Bids
--> Mostly more expensive FB available
--> Yet, cheaper than next level of IG



When limiting placements, 
You lose the opportunity of these impressions
Some of which are cheaper than your main channel.



Solution: Bid Caps

Trade off: May not spend

FB Recommended 
Daily budget = 5x Bid Cap



3.
Instagram Checkout
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Instagram Checkout

● Shop tagged products in Instagram 
posts

● Purchase directly through Instagram

● Stores payment information

● Charges merchants a seller fee
○ Fee amount not released.

● https://instagram-press.com/blog/2019/03/19/instagram-checkout/ 21

https://instagram-press.com/blog/2019/03/19/instagram-checkout/
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Instagram Checkout

● Most likely increases conversion rate.
○ Eliminates website pop-up
○ Eliminates website load time
○ 2 or 3 Click purchase 
○ Auto-populate payment info

● Most likely coming to Facebook.
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● Gifs, Cinemagraphs

● Chatbots + FB Messenger

● Facebook Attribution Tool

● Facebook Analytics Tool

● More on Dynamic Ads

● What else?

Another time...
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4.
Managed 
Facebook Groups
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Managed 
Facebook 
Groups
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Managed 
Facebook Groups
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Facebook Groups
Organic 
Engagement
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Facebook Groups
Organic Engagement
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Managed
Facebook Groups
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● Product launches

● Customer service - community Q&As

● It’s like building an email list inside 
Facebook.

● Admins have a badge when posting.

● Can create chat groups

● Can link groups to business pages.



Growing 
Facebook Groups

● Ads to 
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Growing 
Facebook Groups

● phantombuster.com
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Facebook Group

https://www.facebook.com/groups/austin.advertisers/

Meetup Group

https://meetup.com/Online-Geniuses-Austin/

Thanks!

Facebook Ads Workshop

Coming soon.
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Email

anthony@modernmedia.io


